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ABSTRACT

Socio-economic development is a process of quantitative and qualitative changes that increase phenomena in 
the economic, social and cultural areas. Various types of capital, including human and social capitals, support 
this development. These capitals are often described in literature. Less information on the subject of creative 
capital derived from the Florida’s theory is available in the subject matter literature.
The aim of the paper is to identify the role of human, social and creative capitals in socio-economic de-
velopment. Against the background of the capitals characteristics, their similarities and differences were 
pointed out. Human capital is substitutive against social and creative ones. However, these two capitals have 
a complementary character in relation to human nature. The identified roles of the three capitals described in 
the comparative dimension in the aspect of a commune, a region and a country development are an original 
contribution to the paper. 
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INTRODUCTION

Socio-economic development is a process of quanti-
tative and qualitative changes that increase phenom-
ena in the economic, social and cultural areas. These 
changes take place in terms of time and space and are 
determined by various factors. This development is 
characterized at the level of a country, a region and a 
municipality.

A man occupies an important place in social and 
economic development. It is described in numerous 
items of literature. An analysis of human capital can 
be considered from the perspective of business enti-
ties that run their business in a given region and as a 
resource located in this area. A place – a location is 

the distinction of this capital. The place is also asso-
ciated with the social capital distinguished due to the 
specificity of a group, a community. This factor also 
determines the ‘occurrence, attraction’ of the creative 
capital. So-called creative class is said to be a repre-
sentatives of this capital in literature. This group is dis-
tinguished according to the criterion of a profession. 
It uses creativity, which according to the author of the 
creative class theory, is the driving force of economic 
growth and dominates in society (Florida, 2010).

The aim of this paper is to identify the role of hu-
man, social and creative capitals in socio-economic 
development. The specific objective is to promote 
the creative capital as the least recognized capital in 
the subject matter literature. It was taken due to an 
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interest of organizations and institutions in the crea-
tivity that formed its foundation. Another necessary 
condition was the promotion of development in the 
literature based on this capital mainly in urban areas 
(Landry, 1995). Few publications, however, indicate 
its importance in rural areas.

THEORETICAL BACKGROUND, MATERIALS 
AND METHODS

The article is of theoretical character. In pursuing 
the adopted purpose of the paper, the subject matter 
literature in the field of economics and management 
sciences was subject to a critical analysis. The deduc-
tive and reduction methods were applied.

Due to a wide range of research issues related to 
an identification of differences between concepts of 
capital, the considerations were limited to theoreti-
cal comparisons covering the indicated capitals in 
selected aspects. The analysis was carried out in the 
context of the region development. The subject mat-
ter is extremely complex due to its interdisciplinary 
character. However, it allows making a comparison of 
knowledge from different disciplines of science that 
discover new research fields, and which are the sub-
ject of interest for further, more detailed research. 

The selected, subjectively presented roles of the 
three capitals are the results of the literature analysis. 
The most common in the literature is a comparison of 
the capitals: human and social ones. The comparison 
of the creative capital with them is an original contri-
bution to the theory.

SUBJECT FEATURES OF THE CHARACTERIZED 
CAPITALS 

Capital is a term that refers to goods that serve to start 
or continue a business activity. It is one of the means 
of production in addition to labour, entrepreneur-
ship and land which are needed to start production 
(Marchewka, 2000).

Human capital is interpreted at the level of an or-
ganization, a team, and at the level of an individual. 
However, an analysis at a more general level is not 
only a sum of features that characterize the lower 
level. It is necessary to take into account some fac-

tors that merge individuals (both human and organi-
zational ones) (Mazurkiewicz, 2010). Human capital 
in a country is treated as a ‘source of knowledge, 
skills, health and vital energy contained in a given 
society/nation’ (Schultz, 1961). It favours: innova-
tions of economies, their ability to absorb new sci-
entific, technical, organizational and other solutions, 
promotion of modern consumption and quality of life 
practices, shaping of modern technical and organiza-
tional, IT and social infrastructure, etc. 

On the other hand, social capital means some char-
acteristics of groups, collectivity, structures, organiza-
tions, so-called ‘interpersonal space’ or ‘social field’. 
It is created and transmitted by social mechanisms 
(Herbst, 2007). Individual social capital results from 
social, ethnic origin, or a tied-up network of connec-
tions. In a collective context it means that a specific 
social group is its ‘carrier’. Its elements are acquired 
and inculcated during socialization and adaptation of 
an individual to live in a group (Herbst, 2007).

Social capital contains several separate elements. 
Its two basic components are its own influences, 
connections and knowledge of individuals who, un-
der some circumstances, may be treated as a kind of 
contribution to already existing or just forming social 
networks, or even as a simple ‘trade offer’ with its 
fixed price and clearly defined sales conditions, in-
tra-group loyalty and solidarity and intra-group trust 
(Ziółkowski, 2012). 

The concept of creative capital is related to Flori-
da’s theory. He defines it by presenting the assump-
tions of the creative class. The author claims that this 
class draws its identity from the role of creativity sup-
pliers. Assuming that creativity is the driving force 
of economic growth, this class has become dominant 
in society (Florida, 2010). It is proposed to accept 
that the creative class is a narrowly defined creative 
capital, while the broader definition recognizes crea-
tive capital as a source appropriate for people who 
cooperate and function in new conditions using their 
creativity (Szara, 2017). Innovations, patents and im-
provements are the effects of people’s creative work. 
These creative actions result from the self-conscious-
ness of a person. It may happen that they are activated 
under the influence of relationships with other peo-
ple. Then they will appear at the level of social capital 
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and interpersonal relationships. Although Florida’s 
considerations suggest that social capital should be 
replaced by the concept of creative capital, this is a 
debatable statement. It should be agreed that strong 
social ties ‘weaken’ or even ‘kill’ creativity. Hence, 
one should not deny the individuality and diversity 
resulting from the essence of creativity. It is a man 
who individually starts their creative abilities, search-
es for new solutions guided by their knowledge.

Both human and social capitals are important fac-
tors for socio-economic development. All three an-
alysed types of capitals are difficult to define. This 
results from their ambiguity. They differ in their char-
acteristics due to the number of units they are referred 
to. However, all three capitals are closely related. 

Human capital determines the existence of social and 
creative capital, while the social one can contribute 
to the enrichment or weakening of creative capital. 
Creative capital is inseparable from human capital, 
but not always with the social one. 

When comparing human and creative capital, one 
can point to the following similarities: definition mul-
tidimensionality, an ability to ‘multiply’, fathering a 
human being to a person, a possibility to generate 
benefits, freedom of location, common effects, prob-
lem solving, a measurement difficulty, depreciation, 
an ability to make choices. However, they differ in: 
the perception of values, the mechanisms of action, 
the degree of an impact on economy, a lack of accu-
mulation (Table 1). 

Table 1. Similarities and differences between the human, social and creative capitals

Specification Similarities Differences

Human capital / 
/Creative capital

Multidimensionality (heterogeneity) definition Differences in the perception of value

An ability to ‘multiply’ Different mechanisms of action

An ability to ‘achieve’ for every human being The advantage of the creativity features

Opportunities to generate benefits Different degree of impact

Freedom of placement Different degree of use

Common effects You cannot accumulate

An ability to solve problems
Indissolubility

Differences in the area of education

Difficulty of measurement –

Depreciation –

Uncertainty of effects –

An ability of selection –

Social capital / 
/Creative capital

Multidimensionality (heterogeneity) definition High mobility of creative capital

An ability to ‘multiply’ Different degree of use

Reliance on cooperation Individualism

An improvement of the quality of relationships Autotelic values

Creating values depending on one’s needs Social capital can quickly ‘destroy’

Independence of people’s creativity Differences in the assessment of effects

The level of intimacy – creative Intensity level (spatial, organizational, emotional)

Transformation Creating structures

Source: Szara (2015).
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In the case of a comparison of the creative and 
social capital some common features are identified, 
such as: definition multidimensionality, an ability to 
‘multiply’, relying on cooperation, independence of 
people ‘creating’ these capitals, transformability. In 
turn, the differences include: high mobility of the cre-
ative capital, different degree of exploitation, individ-
ualism, autotelic values, differences in an assessment 
of effects, a level of closeness, creation of structures 
(Szara, 2015).

HUMAN, SOCIAL AND CREATIVE CAPITAL 
IN THE PROCESS OF REGIONAL DEVELOPMENT

Pointing at different socio-economic potential of 
a specific space, the need to include not only human 
capital, but also social one in a development assess-
ment is emphasized. This is a prerequisite for syner-
gistic effects that can help overcome the barriers to 
build creative Europe (Wosiek, 2016). The proposal 
to include creative capital into the assessment results 
from the promotion of the importance of creativity in 
economy (Boschma and Fritsch, 2009).

All three types of capitals are considered to be 
important determinants of economic development 
(Czapliński, 2009; Florida, 2010; Mazurkiewicz, 
2010; Marszałek-Kawa and Pająk eds., 2015). They 

are economic in nature and are connected with a hu-
man, but they require investments. Multidimension-
ality is also their common feature, but they are related 
to people’s behaviour. In the case of social and crea-
tive capital, behaviours based on honesty, trust and 
creativity are identified in detail.

The identified roles signify the participation and 
significance of capital in socio-economic develop-
ment. They are based on the tasks set to be fulfilled 
on the basis of the literature. The selection of ‘roles’ 
and an assessment of their impact strength is subjec-
tive, which served to compare the importance of crea-
tive capital in development to other capitals (Table 1). 
The subjective nature of the analysis resulted from 
the difficulty of comparing the research of other au-
thors mainly in relation to creative capital, which was 
an element of criticism of this capital in the literature. 
The results of the works of other authors are often not 
comparable due to the lack of analogical data adopted 
from an assessment of creative capital (Peck, 2005; 
Boschma and Fritsch, 2009) – Table 2.

RESULTS AND DISCUSSION

The reference to the role of the presented capital is 
connected with an indication of selected areas of 
influence. They allow determining the relationships 

Table 2. The role of individual capitals in the context of socio-economic development

Role 
Human 
capital

Social 
capital

Creative 
capital

Changes direction

Development determinants +++ ++ + It sets the direction for development

Innovative +++ + ++ New solutions

Knowledge-creative +++ + ++ New knowledge

Relational ++ +++ +
The created relationships strengthen cooperation 

or suppress it

An ability to replace +++ ++ ++ Substitutability or complementarity

Culture-creative ++ + ++ Creation of cultural works

Standards-setting +++ +++ + Creation of new rules, standards

Economic +++ + + Income generation

(+) activity of capital influence on socio-economic development.

Source: author’s own research.
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between them as complementary ones. Each of the 
capital is in its essence important for economic de-
velopment and should be taken into account during 
an implementation of regional policy tasks, which 
is emphasized, for instance by Kotarski (2013). 
The role of the distinguished capitals in socio-eco-
nomic development is also based on the relation-
ship of the use of common practices presented in 
the research, e.g. by Lee, Wong and Chong (2005). 
Each of the capitals analysed separately affects the 
quantitative and qualitative changes in the economic 
(World Economic Forum, 2013), cultural (European 
Commission, 2018) and social areas3. Human and 
creative capitals generate an increase in produc-
tion revenues. They influence on the development 
of new phenomena mainly in the creation of in-
novations (Miguélez et al., 2008), building new 
enterprises or knowledge (Alexopoulos and Monks, 
2004). Social capital affects changes in the above-
mentioned areas, but mainly in the one related to 
building interpersonal relationships that can con-
tribute to benefits both in time and in space (Zak and 
Knack, 2001; Parts, 2013). The role of human and 
social capitals in the process of economic growth 
and region development is indicated by the results 
of numerous empirical studies (Czapliński, 2009; 
Kancelaria Prezesa Rady Ministrów, 2009). Kaasa 
and Parte (2008). By contrast, the role of creative 
capital in development was identified at the lowest 
impact level in comparison to the other two capitals. 
Florida (2010) research showed only the correlation 
dependence between development and the criteria 
of talent, technology and tolerance that describe this 
capital. The comparison made in this paper is one 
of the few attempts to eliminate the critique of crea-
tive capital in world literature concerning, among 
others, similarities to human capital (Montgomery, 
2005) and relationships which are the characteristic 
features of social capital (Peck, 2005; Boschma and 
Fritsch, 2009). An attempt to indicate the strength of 
the influence of individual capitals on the develop-
ment in the role model is a proposal to diversify an 
impact of these capitals.

The literature also comments on the lack of in-
terest in the subject of creative capital in rural areas 
(Thulemark and Hauge, 2014). Its role is emphasized 
for urban development (Markusen, 2006; Stryjakie-
wicz and Stachowiak, 2010).

With reference to the above commentary the dis-
tinguished roles of creative capital, in addition to an 
implementation of the specific objective, include 
also information on the potential to use it in rural ar-
eas (Szara, 2017). Also, the European Commission 
points at the usefulness of activities based on creative 
capital in the creative sector in rural areas (European 
Network for Rural Development, 2009; European 
Commission, 2018).

The roles performed by individual capitals are dif-
ferent, and the differences between them are poorly 
identifiable. An attempt to determine these roles is 
the first stage to a more detailed and insightful com-
parative characteristics.

In the future it may include a quantitative and 
qualitative assessment evaluating the strength of an 
impact of a given capital within the designated roles; 
determining the benefits of the presence of creative 
capital on various economic and social levels and 
empirical and statistical verification of the relation-
ship between capitals.

CONCLUSIONS

In this paper the role of capitals: human, social and 
creative ones were discussed. Creative capital evolved 
as a result of human activities that had economic con-
sequences. It is a derivative of human capital and can 
be identified as a manifestation of an interaction of 
human and social capital.

All three capitals are perceived as a factor of so-
cio-economic development. Regardless of the classi-
fication and characteristics criterion, they allow us-
ing human abilities in a better way. The benefits are 
obtained both in the social and economic areas. In 
the case of creative capital this is connected with the 
economic function and connected with it social and 
cultural preferences of people, consumer habits and 

3 European Social Studies Data website http:// nesstar.ess.nsd.uib.no.
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social identity, which results from the nature of crea-
tivity – its individuality and diversity. In the paper the 
role of the capitals in the comparative system were 
identified. The attention was paid to the comparison 
in the area of innovations, relations, culture-creating 
and economic. 

In the comparison the strongest impact was at-
tributed to human capital. This is mainly due to the 
fact that the other two capitals are its derivative. 
Creative capital is of lesser importance for the de-
velopment, probably due to the low degree of recog-
nition of its importance in the literature. The authors 
proposed the conclusions that the roles these capi-
tals play should have a complementary character, 
which is a new element of knowledge in the case of 
creative capital. The distinction of creative capital 
does not mean replacing human or social capitals. It 
allows a coherent symbiosis of capitals, the search 
for common paths of development through creativ-
ity. These capitals indicate intangible assets which 
are the basis to identify and improve key human 
competences.

In the summary of the analysis, one should point 
to the limitations related to the research tasks. They 
are related to: an ambiguity of the analysed concepts 
which results in the penetration of economic con-
tent connected with human capital, sociological one 
that refers to social capital, and creative capital ana-
lysed in the course of economic research. Therefore, 
there is a need to develop a tool for further research 
and to adopt additional, detailed methodological as-
sumptions so that in the future the obtained results 
were objective in nature. The lack of comparabil-
ity of the research results of other authors resulting 
precisely from differences in the accepted research 
methodology is often a difficulty in the analysis of 
creative capital. In comparison of the role of capital 
the charge of ‘copying’ solutions regarding human 
capital in relation to creative capital may be a limi-
tation. However, despite the research limitations, 
the comparison and differentiation of the roles of 
the presented capital is important as it allowed iden-
tifying many new research questions that need to be 
answered.
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